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or endorsement claim, express or implied, is made by their use. All products advertised here are developed by AMSOIL for use in the applications shown.n

Regardless of which brand of bike your customers 
own, they want to protect their investment. AMSOIL 
Synthetic V-Twin Motorcycle Oil is designed 

engines, including resistance to extreme heat and 
excellent wear protection. It helps your customers 

For more information and market details that help 
boost your effectiveness selling V-twin products, 
check out the Synthetic V-Twin Lubricants 
Dealer Sales Brief in the Dealer Zone (Learning 
Center>Dealer Sales Briefs).

• Retains viscosity for excellent wear protection 
• Resists extreme heat 

• Promotes

®
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THE COVER

available in the convenient 
easy-pack, presenting 
a great opportunity to 

Six Ways to Build Sales 
with the New AMSOIL 
Easy-Pack |  
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everything – how we shop, navigate, 

that younger people won’t be able to 

those markers in time we can brag 
 I was around 

before the Internet existed.

The Internet’s importance to people’s 
-

sales, you have to stay on top of online 

are continuing to increase our invest-

online marketing capabilities by a great 

ability we’ll also increase our presence 

Maintaining a website, actively posting 

online groups are effective ways you 

com, we assign that new customer 

your name into the pool of Dealers 

more customers you bring in, the more 

into exponentially more customers for 

Multiplier, which means more money in 

Alan Amatuzio



UPDATED LABELS AND PACKAGING

99 PERCENT EFFICIENCY
Because testing reveals AMSOIL Oil Filters are 99 percent 

EASY-GRIP COATING

New product codes?
 

Media change? No 
Pricing change? No 

AMSOIL OIL FILTERS UPDATED
®

AMSOIL Ea Oil Filters  AMSOIL Oil Filters

AMSOIL Ea Bypass Oil Filters  AMSOIL Bypass Oil Filters
AMSOIL Ea Motorcycle Oil Filters  AMSOIL Motorcycle Oil Filters

New Filter Label

New Filter Box



6  |  JULY 2019
M A G A Z I N E

DODGE* CHALLENGER*

for a few years now, as well as emailing 
the tech line, but there is no AMSOIL-

have been on various internet forums 

® 

Tony Lanzillotti

AMSOIL: Thank you, Tony, for your letter 

helped us expand our recommendation 
of SEVERE GEAR 75W-90 to these 
high-performance Dodge vehicles. We 
initially didn’t have enough information 
to make this recommendation, so we 
asked Tony if he was willing to help us 

successful demonstration of performance 
and protection, and our product guide 

recommendation of SEVERE GEAR 
75W-90 in these vehicles.

CORRECTIONS
I’ve been an AMSOIL Dealer since 

February 2019 AMSOIL Magazine

what it was 45 years ago when AMSOIL 

percent of North American passenger 

Then twice again in the same article, 

North American vehicle market for which 

Cleveland Norton Jr.

AMSOIL: Thank you for your letter, 
Cleveland. We apologize for the error 
in the Tech Talk column; it should have 
said “the remaining 7.5 percent.” Alan 
Amatuzio was speaking in generalities 
when he stated “45 years” in the 
President’s Message. It’s a nice round 
number. You are correct that our history 
extends back further. We commonly 
measure our origins back to two 
breakthrough moments: becoming the 

meet American Petroleum Institute service 
requirements in 1972, and the founding 
of the Dealer network in 1973. However, 
our history can be traced back even 
further. Our founder, Al Amatuzio, was 
selling AMSOIL synthetic motor oil as far 
back as 1968, and the business became 
incorporated in 1969.

ZERO-TURN HYDROSTATIC 
TRANSMISSIONS

(September 2018 AMSOIL Magazine), 

felt that the 20W-50 Zero-Turn Synthetic 

UDT* or Super UDT* that comes in most 

After comparing some of the technical 

Seems like a large market that is growing 

Thanks,

Paul Jones

AMSOIL: Thank you for your question, 
Paul. The previous letter on this topic 

asked which AMSOIL product to use in 
an application specifying Kubota HST; 
our Zero-Turn Synthetic Hydrostatic 
Transmission Fluid is the best choice 
in these applications. Kubota UDT and 
Super UDT are different, however. Our 
Synthetic Tractor/Hydraulic Transmission 
Oil (ATH) is an excellent choice in 
applications specifying Kubota UDT, but 
we do not currently have a product that 
crosses directly to Kubota Super UDT or 
Super UDT2.

VISION AND INTEGRITY

have never seen another company with 

Andy Jones

AMSOIL: Thank you for your kind words 
and loyalty to AMSOIL, Andy. We intend to 
maintain this track for decades to come.

SIX-GALLON BOXES

gallon boxes that pour into containers 

Thanks,

Dave Green

AMSOIL: Thanks for your suggestion, 
Dave. We have investigated these container 
systems and have surveyed some retail 

decided not to pursue these options. If 
these systems become more popular, it 
might be something we reconsider.

letters@amsoil.com

AMSOIL INC. 
Communications Department 

Attn: Letters 
925 Tower Avenue 
Superior, WI 54880
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T E C H  T A L K

Ultra-low-sulfur diesel doesn’t 

Mark Nyholm  |  

It feels like forever ago, but it’s only been 

the problem is even more prevalent 

the Engine Manufacturers Association 

the EMA claims there’s a problem, it 

15 ppm sulfur, 

5,000 ppm sulfur 
prior to EPA 

fuel lubricate 
the fuel pump 

them, the highly 

particularly high-pressure common-

of Diesel Power Magazine 

stock on 2011-2016 Duramax* engines 

fails, it instantly contaminates the entire 
fuel system with metal particulates, 

The magazine reiterates what AMSOIL 

than the previous generation pump, 

Our testing of base fuels across the 

wear scar in lubricity testing to 520 

boost in lubricity to help lubricate 

extra lubrication helps prevent wear 
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SIX WAYS TO BUILD SALES WITH  
THE NEW AMSOIL EASY-PACK
The AMSOIL easy-pack is a great ice breaker with the 

TOUCHY-FEELY  

SOLVE THEIR PROBLEM 

THE PERFECT ANSWER 

LEAVE IT BEHIND 

MAKE A LIST 
Take a look at existing customers who have bought gear lube in the past 

RE-ENGAGE WITH YOUR CUSTOMERS 

®

01

02

03

04

05

06



Cleaner. Faster. Easier.
The new easy-pack helps you access tough-to-

Winner of a 

Packaging 
Achievement 
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AMSOIL 
Magazine Insight on Sales column, your 

you reach out to customers with personal-

renew their account that’s about to expire, 

in this way shows people you value their 

STEP ONE

This opens a screen with several 

-

Here, you can see all your active 

12-month sales, their registration type, 

A SIMPLE WAY TO DELIVER 
ADVANCED CUSTOMER SERVICE
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-

-

Hi Rudolf,

I wanted to drop you a line to remind you 
that you’ve earned 1,474 P.C. points with 
AMSOIL, which is worth $29.48 toward a 
future order. Make sure to redeem them 
next time you buy products or renew 
your P.C. membership. A great option 
is to pick-up a few bottles of AMSOIL 
Diesel All-in-One next time you need 
products for your diesel. Thanks.

to auto-renew his account, but certain 
information is missing to complete the 

Hi Pete,

You’ve elected to automatically renew 
your AMSOIL Preferred Customer mem-
bership, but your credit card has ex-
pired. Please contact AMSOIL Customer 
Service at 1-800-777-7094 to update 
your information. This will ensure you 
don’t run into delays with your next order 
or forfeit your P.C. points. Thanks.

123455

123456

123458

123459

Brock, Pete

Mitchell, Bill

For this example, we’ll focus on the 

appear on the AMSOIL Locator on 

by navigating to Retail Business 

can see in the screenshot, several 

to their Locator 

to Retail Business 
Tools>Retail Account 

123451

123452

123453

123454
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apply for tax-exempt status, which 

It offers a perfect opportunity to act in 

Hi Stuart Sutcliffe Trucking,

It looks like your tax-exempt status 
with AMSOIL has expired. To avoid 
inconvenience, make sure to update that 
information. Give me a call or contact 
AMSOIL Customer Service  
(800-777-7094) to take care of it. Thanks.

This opens the account’s Locator 

legitimize the business for potential 
customers who view the account’s 

great opportunity to reach out to your 

Hi Bucket Motorcycle Supply,

on the AMSOIL Locator at amsoil.com 
with updated information and an image 
to help people searching for AMSOIL 

in for a few minutes to take a picture of 
your storefront and gather a few details? 
Thanks.

Arranging a brief visit offers a prime 

assistance or tell them about a new 

minutes to show them some of the 

in the Dealer Zone (Retail Business 

You can encourage your accounts that 

Hi Frank’s Farm & Fleet,

Having your business appear on the 
AMSOIL Locator at amsoil.com is a 
great way to attract new customers. You 
only need to make a $350 ($450 Can.) 
qualifying purchase. I’d love to stop in 
and explain further if you have a couple 
minutes. Thanks.

to reach out to your retail accounts to 

Bucket Motorcycle 
Supply

Anytown
WI
12345

323456

223456

523456

423456

Bucket Motorcycle Supply

Superior Auto Parts

623456

[E!]

823456

923456

Stuart Sutcliffe Trucking

Tommy Moore Farms
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Finally, let’s look at an example that Hi Everson,

Don’t forget to renew your AMSOIL 
Dealership before the end of the 
month. Remember – you’ll lose all your 
customers and their potential earnings if 
you let your Dealership expire. Call me 
with any questions. Thanks.

163456

183456

193456

Joseph, Linval

Tauscher, Mark

TAKE YOUR ENHANCED 
REPORTS TO THE NEXT 
LEVEL WITH SPREADSHEETS

Excel, or similar software, 

perform an email merge, which 

message to multiple recipients 
so the information (name, 

to create an email merge in 

DAILY: 

Report to ensure you receive 

1ST OF MONTH: 

encourage renewal before their 

15TH OF MONTH: 

END OF MONTH: 
Look for catalog customers 
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New Merchandising Kits

then have the option to pick one of 

We’re allowing accounts to choose 

they receive one that best suits their 

we want to help them with that as 

New Retail Co-op Program

month, your accounts will have the full 
lump sum to use each year right off the 

is easier to explain 

accounts more 
buying power 
with the co-op 

Repair-Shop Website Program

Repair-Shop Program, your repair 
shop accounts can get a professionally 

their business at only a fraction of the 

opportunity for Dealers to promote 

These changes to the AMSOIL Retail 
Program are all part of an investment 

making these changes, we’re making 
it easier for you to generate more 

RETAIL PROGRAM CHANGES 
HELP YOU BETTER SERVE 
YOUR ACCOUNTS

PRODUCTS
AVAILABLE HERE

Two-Sided 2’ x 3’ AMSOIL 
Aluminum Sign

Mouse Pad

3’ x 8’ AMSOIL Vinyl Banner

Retail Merchandising Kit
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As part of our commitment to 

• Motorcycles
• ATVs
• UTVs

• Snowmobiles
• Personal watercraft

While the expansive nature of 

it nearly impossible to cover 

continue to work on closing the few 

ours are the only powersports 

of the user, improving the user 

yourself with the AMSOIL 

UPGRADED AMSOIL POWERSPORTS PRODUCT 
GUIDES OFFER IMPROVED COVERAGE 

•  One

for 225 brands
180,000 components

•  User-friendly interface

•  Filter

•  Use it to uncover additional 
sales opportunities

ACCESS THE POWERSPORTS 
PRODUCT GUIDES AT 
AMSOIL.COM.
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HALL OF FAME

MONTHLY LEADERS

Dave M. Mann 
Michigan 
7-STAR REGENCY PLATINUM 
DIRECT JOBBER 

FIRST 
Total Organization 

FIRST 

FOURTH 

EIGHTH 

Bill & Donna Durand 
Wisconsin 
7-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

SECOND 
Total Organization 

THIRD 

Ches & Natasha Cain 
South Dakota 
3-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

THIRD 
Total Organization 

SECOND 

SEVENTH 

Sherree E. Schell 
Idaho 
4-STAR REGENCY PLATINUM 
DIRECT JOBBER 

SEVENTH 
Total Organization

Leonard & Marcie 
Pearson 
Washington 
5-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

EIGHTH 
Total Organization

Vijay Parany 
Ontario 
1-STAR REGENCY PLATINUM 
DIRECT JOBBER 

NINTH 
Total Organization 
FIFTH 

SEVENTH 

THIRD 

NINTH 

Thomas Weiss 
North Dakota 
REGENCY PLATINUM DIRECT 
JOBBER 

FIRST 

TENTH 
Retail Account Sales

Doyle & Diana 
Vaughan 
Wyoming 
REGENCY GOLD DIRECT 
JOBBERS 

SECOND 

David B. Richardson 
Ohio 
EXECUTIVE DIRECT JOBBER 

THIRD 

David & Linda Trekell 
Texas 
EXECUTIVE DIRECT 
JOBBERS 

NINTH 

John O. Brown 
Arizona 
DIRECT JOBBER 

TENTH 

David & Tracey 
Cottrell 
Ontario 
DIRECT DEALERS 

SECOND 
Retail Account Sales

Lisa Greenwood & 
John Mcintosh 
Oregon 
PREMIER DIRECT JOBBERS 

SEVENTH 
Retail Account Sales

David G. Douglas 
Michigan 
EXECUTIVE DIRECT JOBBER 

EIGHTH 
Retail Account Sales

David & Robin Huff 
North Carolina 
REGENCY DIRECT JOBBERS 

FIRST 

FIFTH 
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HALL OF FAME

APRIL 2019

Tom & Sheila Shalin 
Georgia 
4-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

FOURTH 
Total Organization 

FOURTH 

SIXTH 

FOURTH 

George & Shirley 
Douglas 
Tennessee 
4-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

FIFTH 
Total Organization 

TENTH 

Carol H. Bell 
Texas 
5-STAR REGENCY PLATINUM 
DIRECT JOBBER 

SIXTH 
Total Organization 

SEVENTH 

EIGHTH 

NINTH 
Retail Account Sales

Ray & Kathy Yaeger 
Wisconsin 
5-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

TENTH 
Total Organization 

SIXTH 

FIRST 
Retail Account Sales

Daniel & Judy 
Watson 
Florida 
2-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

EIGHTH 

FOURTH 
Retail Account Sales

Kent & Trudy 
Whiteman 
Utah 
7-STAR REGENCY PLATINUM 
DIRECT JOBBERS 

NINTH 

FIRST 

Merv Nolt 
Ohio 
DIRECT JOBBER 

FOURTH 

Michael H. Ellis 
Michigan 
5-STAR REGENCY PLATINUM 
DIRECT JOBBER 

FIFTH 

Douglas Bottamiller 
Maryland 
EXECUTIVE DIRECT JOBBER 

SIXTH 

John & Dianne 
Moldowan 
Alberta 
REGENCY GOLD DIRECT 
JOBBERS 

THIRD 
Retail Account Sales

Victor Usas 
Ontario 
DIRECT JOBBER 

FIFTH 
Retail Account Sales

James E. Gates 
Florida 
EXECUTIVE DIRECT JOBBER 

SIXTH 
Retail Account Sales

Justin Peszko 
Virginia 
PREMIER DIRECT JOBBER 

SECOND 

THIRD 

Michael J. Mathe 
Tennessee 
REGENCY SILVER DIRECT 
JOBBER 

FIFTH 

SECOND 

Will Mangan 
Pennsylvania 
MASTER DIRECT JOBBER 

SEVENTH 

SIXTH 
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REGENCY MASTER

MASTER EXECUTIVE PREMIER 

PREMIER PREMIER 

MONTHLY LEADERS

Joann & Robert 
Smythe 
Texas 
PREMIER DIRECT JOBBERS 

EIGHTH 

Joshua Childers 
Ohio 
MASTER DIRECT JOBBER 

NINTH 

Eben Rockmaker 
Nevada 
DIRECT JOBBER 

TENTH 

Don & Mary Smith 
Iowa 
MASTER DIRECT 
JOBBERS 

TENTH 

Jody & Jean Gordon 
Illinois 
REGENCY DIRECT 
JOBBERS

Simon Mishkov 
Pennsylvania 
DIRECT JOBBER

Sponsors: 
Kent & Trudy Whiteman

Direct Jobbers: 
Kent & Trudy Whiteman

Joshua Childers 
Ohio 
MASTER DIRECT JOBBER

Don & Mary Smith 
Iowa 
MASTER DIRECT JOBBERS

Michael & Tammi 
Lick 
Iowa 
EXECUTIVE  DIRECT 
JOBBERS

Alan Cook 
Wisconsin 
PREMIER  DIRECT 
JOBBER

Rich Pelletier 
Connecticut 
PREMIER  DIRECT 
JOBBER

Anibal & Wildalys 
Pagan 
Florida 
PREMIER  DIRECT 
JOBBERS
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Kim M. Fluegel 
Illinois 
DIRECT DEALER

Sponsor: 
Robert E. Riley

Direct Jobber: 
Robert E. Riley

Larry & Felicity 
Freese 
New Hampshire 
DIRECT DEALERS

Sponsor: 
Lorine F. Spence-Forshee

Direct Jobber: 
Lorine F. Spence-Forshee

Scott Fjelstul 
Iowa 
DIRECT JOBBER

Sponsors: 
Ryan & Katelyn Twingstrom

Direct Jobbers: 
Ryan & Katelyn Twingstrom



*All trademarked names and images are the property of their respective owners and may be registered marks in some countries.  

-

-

• Superior wear protection
• Excellent
• Maximum engine cleanliness
• Reduced smoke (two-stroke)

Protect Your Time on the Water

PRO TIP
AMSOIL HP Marine™ is excellent for use in 
Evinrude* E-TEC* engines at the factory-lean 
setting and is a fraction of the cost of Evinrude 
XD100* 2-Cycle Oil.
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July Close-Out

is the close of business on 

transfers for July business will 

Holiday Closings

C E N T E R L I N E S  A N D  U P D A T E SC E N T E R L I N E S  A N D  U P D A T E SC E N T E R L I N E S  A N D  U P D A T E S

•  Outstanding
•  Get your foot in the door
•  Earn sales
• Repeat
• Earn great commissions

AMSOIL BYPASS SYSTEMS

AMSOIL BYPASS FILTRATION BENEFITS

• 
• 
• Reduced maintenance costs
• Improved oil cooling
• Extended

Bottle Coolie

Made in the USA.

Stock # U.S. Can.

Can Coolie

 
Made in the USA.

Stock # U.S. Can.



Commercial Program 
Catalog

WHO’S IT FOR?

•  Fleets

• Farmers/ranchers

WHAT PRICING  
DOES IT SHOW?
Wholesale cost

AMSOIL MARKET CATALOGS – TOOLS TO INCREASE YOUR SALES 

Powersports  
& Racing Catalog

WHO’S IT FOR?

•  Motorcycle owners
•  ATV/UTV enthusiasts
•  Anglers
•  Snowmobilers

•  Racers

WHAT PRICING  
DOES IT SHOW?

 

Retail Program Catalog

WHO’S IT FOR?

•  Quick lubes
•  Transmission shops
•  Tire shops

•  Auto parts stores

WHAT PRICING  
DOES IT SHOW?

Automotive Catalog

WHO’S IT FOR?

•  Auto enthusiasts 

•  DIYers 

•  European car owners

WHAT PRICING  
DOES IT SHOW?

 

www.amsoil.com  |  1-800-777-7094 my.amsoil.com

reduce your costs, allow you to show prospects and customers 
more products and include pricing
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customers, we give the impression 

businesses, you may simply be the 
person with whom they place their 

This may work with some customers, 

the customer is much more likely to 

to help them reach their goals, solve 

with Dealers to better know some of 

expect this business to fall into our 

of comfort in not knowing your 

his or her business, it’s often a matter 
of time before your competition steps 

it’s probably because your competition 

in turn increases your chances of 

So, how do you get to know 
customers? It’s simple: invest time 
with them to ask questions and 
have conversations. 
Tell them you want to better 

help them solve problems or reach 

the business is local, but out-of-town 

like a few minutes of their time to 

Internet research to learn about each 

customer has been paying you hefty 
commissions for some time, however, 

much easier for that customer to tell 

looking for a Big Mac, as a Dealer, 
you want to be like the restaurant 

to great service – the place where 

I N S I G H T  O N  S A L E S

Get to know your customers 

Eric Brandenburg  |  



WHAT’S NEW IN THE AMSOIL PRINT CENTER?

FREE SHIPPING 
LOWER PRICES

go to Marketing Your Business> 

Business Cards

Ads

Handouts

FREE

Name
TITLE

Company Name
Address 1
Address 2 • Address 3
City, State Zip
Phone 1 • Phone 2
Phone 3 • Phone 4
Email
Website

SINCE 1972

THEIR OIL

*Testing conducted in an independent laboratory using AMSOIL Signature Series 5W-30 Synthetic Motor Oil against a 

leading brand 5W-30 synthetic-blend motor oil in Ford F-150 trucks with 3.5L twin-turbo engines.

PROBLEM.
AMSOIL

Your bearings shoulder the burden 

whenever you tow, haul or stomp 

the gas. AMSOIL delivers powerful 

protection for bearings and other 

critical components so you can drive 

an independent lab put AMSOIL 

synthetic motor oil head-to-head 
it in a

SOLUTION.

John D. Doe’s Company

www johnddoecompany.com

You
whe
the
pro
crit

an 
syn

WHY BUY SIGNATURE SERIES?

Far superior wear protection compared to the competition – kept bearings looking like new after 100,000-mile test1.

In testing, kept pistons clean and held oil thickening to only 6 percent, a 
4.50 percent more detergents  to help keep oil passages clean and promote oil 

circulation. Provides 90 percent better protection against sludge6.

75 percent more 
engine protection against horsepower loss and wear7 .

66 percent better cold-temperature performance for easier starting, better 
reduced wear.

30 percent more acid-neutralizing power8 than Mobil 1*, and 36 percent 
more than Royal Purple*, helping engines stay cleaner, longer.Reserve protection, so you can go up to 25,000 miles, 700 hours of 

DO YOU WANT 
EXTRA ENGINE 
PROTECTION?

DO YOU 
DRIVE IN HOT 

TEMPERATURES?

DO YOU TOW 
OR HAUL?

DO YOU DRIVE IN COLD 
TEMPERATURES?

DO YOU 
HAVE LONG 

COMMUTES?



• •  amsoil July 2019

PRSRT STD 

PAID
AMSOIL

CHANGE SERVICE REQUESTED

F i l t r a t i o n  S o l u t i o n s

ISO 9001/ISO 14001 REGISTERED

WE HONOR

Minimum 10%

®

THREE POWERFUL  
AEROSOLS

MUDSLINGER (AMS)

•  Provides a protective layer 

•  Eases
•  Restores,

•  Provides a protective layer 

effects of UV rays
•  Pleasant cherry scent

ENGINE DEGREASER (AED)

•  Removes the toughest 

•  Leaves
•  Easy to use
•  Powerful stream
•  Safe on all engine 

components

GLASS CLEANER (AGC)

•  Quickly cuts through 

•  Does not drip or run
stays where you spray it

•  Leaves no streaks or haze
•  Ammonia-free

•  Works great on 
countertops, glass, 

Mudslinger, Engine Degreaser and Glass Cleaner are not available in Canada.

BEFORE ENGINE DEGREASER AFTER ENGINE DEGREASER


